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Vancouver’s Revolutionary Mall

think Vancouver is the new Venice,” says architect Bing Thom, referring to the
I Italian city’s medieval role linking Asia and Europe. “We're 11 hours to Beijing,

and nine hours to London, so this is where the global economy is going to focus.”
If Vancouver is Venice, the Thom-designed Aberdeen Centre mall (www.aberdeen
centre.com) just might be its Rialto. “The owner wanted to build a shopping center
like no other, so he went around the world shopping for shops. It’s meant to cap-
ture the new international consciousness.” The mall features the two-story Daiso,
North America’s first outpost of Japan’s 100-yen department stores, where almost
all merchandise—from socks and soap to CDs and ceramics—bears a $2 (Canadi-
an) tag. Another continental first is priced-right Hong
Kong clothier Giordano (jeans from US $24). Across the
central atrium, A Light Idea purveys hard-to-find light-
ing fixtures. Living Colors hawks funky home decor
(Thai silk Mao pillow cover, right, $37). Upstairs,
products range from curse-free voodoo dolls to
name-brand luggage. Weary shoppers recuper-
ate at the third-floor food court, where
mountain views complement restaurant Aji-
jiman’s udon noodles. —JESSIE JOHNSTON
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